
Dan Lewis
DIGITAL CHANNELS, CONTENT,

AND STRATEGY



I'm an accomplished storyteller who always is looking
for engaging ways to connect with my audiences —
and to reach new ones along the way. From Sesame
Street, Warner Bros. Discover, and Visa — to a fun
side project of my own, I've led marketing and
communications teams to new heights. Here's a
quick look into some of those wins!

HI, I'M DAN. 
nice to meet you.
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Sesame Street followers
across platforms

SOCIAL GROWTH

+70% +70%

+80%

established the footprint 
for a beloved legacy 

and turned it into 
a social media icon

rebooted the social media strategy—and
supercharged growth in just one year

1 million
plus, started accounts for Sesame's
characters & added another

Twitter followers for Cookie
Monster,  Elmo, Big Bird, & the
rest of the gang



SOCIAL MEDIA CONTENT & CAMPAIGNS
crafting tweets that become newsworthy moments. . .
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REACH750,000
LIKES

COMMENTS
SHARES

through humor

& creating content that responds with impact

and through action.



VIDEOS
going viral — to the tune of millions of views

5MM 
VIEWS

25MM 
VIEWS

10MM 
VIEWS

7MM 
VIEWS



turning fans into active participants

RAN ONE OF THE 
MOST POPULAR

REDDIT 
AMAS EVER

75,000 UPVOTES
5,000

COMMENTS

50 
USER 

AWARDS

ENGAGEMENT

LAUNCHED
VISA’S FIRST-

EVER
INTERNAL
SOCIAL

NETWORK



INNOVATION
games and microsites that cut through the clutter 



reaching new audiences through strategic brand partnerships

COLLABORATIONS

Sesame Street Snapchat filters
Elmo's guest appearance on HQ Trivia

Elmo's YouTube Takeover

WarnerMedia cross-brand 
vaccination campaign



EMAIL MARKETING

Now I Know ,  my dai ly tr iv ia
email  newsletter 

with over 50,000  subscribers,
leading to three  books.

 Rebooted Sesame's dormant 
email  marketing program 

and grew double-opt-in l ists to
150,000 subscribers in 18 months .



Restructured Visa’s corporate intranet;
dramatically improved navigation, and

increased engagement through new design
elements and modernized aesthetic.

Launched WarnerMedia’s first fully integrated
website and social media presence, 

optimizing media assets, amplifying corporate
social responsibility messaging, and improving

brand footprint and engagement.

WEBSITE RELAUNCHES



The Comms Stack  —
my email  newsletter,  tools,  and

resources that demystify AI for more
than 1 ,000 communicators

AI ADOPTION



Now I Know, Email Newsletter Nominees and People's Voice Winner, 2013, 2014

Sesame Street, Best Overall Social Media, Nominee, 2013

Cookie Monster Sings Share It Maybe, Viral Video, Honoree, 2013

Sesame Workshop, Websites & Mobile Sites, Non-Profit, Nominee, 2012

Cookie Monster SNL Host Campaign, Shortform Comedy Video, Honoree, 2011

Sesame Street, Best Brand, Winner, 2010

Cookie Monster's Ask Me Anything on

Reddit, Finalist, 2019

Sesame Street Stranger Things Parody,

Clio Entertainment Bronze, 2018

AWARDS



THANK YOU!
dan.lewis@gmail.com 917.697.5777

mailto:dan.lewis@gmail.com
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